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L 2008 2009.1Q | 2009.2Q | 2009.3Q | 2009.4Q 2009
L3lot 468 4 93.2 103.2 108.5 126.9 431.8
arg &= I 196.6 45.8 52.3 60.2 69 227.3
LGE I} 100.8 22.6 29.8 31.6 33.9 117.9
AUuES 96.6 14.5 13.8 141 14.6 57
PEZe} 100.1 14.7 14.8 13.6 12 55.1
J|Et 2148 53.7 58.9 g62.2 68 242 8
EHl 1177.3 2445 272.8 290.2 324 .4 1131.9
ATLAS Mobile Index, 2010.02.11
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& | 40.8 100% 151.1 100% 53 100% 173.8 100%
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"Technology Adoption Lifecycle, Wikipedia
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